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INTRODUCTION

ON THE ROAD TO RECOVERY?

* Congestion down 31% over two years
* 23% of those not warking lost their jobs over the last year
* Friday and weekend traffic bucking the decrease in congestion trend

For over 20 years the House Price Index has been used as a benchmark of performance within the UK
economy both in terms of consumer confidence and buoyancy of the financial sector. Now Britain’s roads
and its traffic are accurately portraying a sign of the times. With the economy at an all time low since
World War Two and leading institutions and major high street brands buckling and disappearing under
the weight of the credit crunch, analysis shows what effect this has had on business and leisure driving as
well as commuting trends.

The AA and Trafficmaster Plc, the UK's leading experts in monitoring and analysing traffic on our road
network, have teamed up to provide a top level view of Britain's roads and driving behaviour. As an
Economic Barometer, this report shows that when the economy is booming, roads are busy and
congestion is at a high. Conversely in times of bust we see a nationwide reduction in traffic and
consequently fewer traffic jams.

So, this report brings both good and bad news. The good news is that congestion has dropped by over 30%
over the last two years. The bad news is that this is largely the result of high fuel prices, unemployment
and recession.

As well as looking at longer term trends this report also highlights the short term trends and the impact
of essential road works.

The road works on the M1 in the East Midlands earlier this year led to a massive 84% increase in
congestion compared to same time last year. Conversely the completion of the M1 road works in
Hertfordshire led to a 34% reduction in traffic jams. The message here is that road works must be well
managed and completed on time to avoid adding to congestion. In general the Highways Agency
endeavours to achieve this by keeping three lanes open and introducing temporary average speed
cameras to regulate traffic. Traffic statistics also show a change in leisure time driving and the ways some
people adapt to the credit crunch. We are seeing a new phenomenon - the rise in popularity of the
weekend break, rather than the traditional one week or two week holiday. Bucking the de-congestion
trend, Thursday and Friday evenings are as busy as ever on the roads.

We have also included analysis from the AA Populus Panel, the largest dedicated motoring panel in
Europe with 75,000 members, to illustrate the findings of the traffic and congestion research. The results
were fascinating. Some 23% of those not working in the sample had either been made redundant or
sacked in the last twelve months. This human cost has resulted in less commuting and commercial traffic
and hence less congestion. However, we need to be planning to improve our road network to help us get
out of this recession. Some 67% of respondents indicated that they would commute twice the distance to
keep their job. Even with a wider uptake of home working, teleconferencing and home shopping, extra
commuting miles will put additional pressure back on the networks.

Despite the drop in congestion our report shows that traffic volumes and the resulting gridlock are still a
major issue. The report identifies the problem areas and shows where the pinch points exist on the road
network. As congestion is a barometer of economic activity and the efficiencies of our roads contribute to
a thriving economy, we need to continue making improvements to our road network. To achieve this it is
important to provide better transport alternatives and understand the most efficient ways of using these
alternatives.

EDMUND KING TONY EALES
President of the Automobile Association Chief Executive of Trafficmaster Plc

INTRODUCTION PAGE 01

P4




This report looks at congestion trends in the period from January 2005 to July 2009. Annual month on
month comparisons are measured to calculate rises and falls in congestion.

With its own network of roadside sensors, Trafficmaster monitors over 8,000 miles of road across the UK
and data is collated every 4 minutes. The sensors measure the time a vehicle takes to travel between set
points and this provides the speed of the vehicle. Congestion alerts are sent to Trafficmaster’s
headquarters when traffic falls below 30 mph on motorways, 20 mph on trunk roads and 15 mph on
urban roads. The report also looks specifically at the 12 busiest routes, which are determined by the
number of congestion alerts received over a 24 hour period across a five day week.

The AA carried out an online Populus Panel survey completed by around 9,000 of its AA members
between 30th June and éth July 2009. The data was split between 12 regions across the UK. The survey
was commissioned specifically for this report.
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Traffic jams are as British as strawberri
and wet Bai

for hours

« Holidays. Everyone has a
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SIUCK on a motorway somewnere. However,

for the first time in five years congestion is steadily
decreasing

This is due to a reduction in the overall volume of
vehicles on the road, particularly at peak times. With
the economy in decline, people and businesses look
to cut costs and become more competitive, and
drivers proactively avoid the busiest times of the day,
which can help cut down distances travelled and
journey times. Given the expense of driving, others
are reducing the number of journeys they have to
make
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Road works

Incidents/accidents

Volume of traffic

Weather

Road layouts - e.g. road narrowing
and busy junctions

Seasonal trips - e.g. holidays

Poor driving - e.g. erratic braking
Events
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Confessions of a recession

Since 2008, when the credit crunch was first acknowledged, we have seen a steady and continued fall in
congestion. This trend continues into 2009. As a result, over the last two years there has been an overall

31% decrease in congestion.

Monitoring the main commuter and commercial routes across the UK since 2004, the following tables

show the rise and fall of congestion.

Difference between years

2005 v 2004
2006 v 2005
2007 v 2006
2008 v 2007
2009 v 2008

Average Manthly Congestion Comparison Year on Year

50%

~

% fall or rise in congestion

0.1% increase

17% increase

3% increase

17% decrease

14% decrease [first 7 months of 2009)

40%

30%
20%

10%

0%

-10%

-20%
-30%

month in previous year

Change compared with same

-40%

Oct - 05

Jul - 05
Aug - 05
Sep-05]
Nov - 05
Dec - 05"
Jan - 04
Feb - 06
Mar - 06

Not only is this the first time we have seen a reduction in congestion over the past five years, but 2008 and
2009 are also unique in another way. Month on month we have seen congestion consistently fall. Typically,
as In previous years, some months see a fall in traffic jams whilst other months experience a rise.

Apr - 06

May - 06
Jun - 04
Jul - 06 7
Aug - 06
Sep - 06
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| he Longestion FInch Foint Highlights and Lommentary

These pinch points and their trends are a good indicator of what is happening across all of Britain's main
roads. Even though they are the busiest sections of road, as a whole we have still seen an average 7
percent decrease in congestion over the past 6 months, with eight out of the 12 routes benefiting from a
decrease in congestion.

Whilst the decrease in congestion on some of these pinch points is in part down to the completion of road
works, the M25 Northern sector; Mé West Midlands; M4 Thames Valley; Mé2/621/M1 West Yorkshire and
Al4 Huntingdon-Cambridge, have experienced the fall as a consequence of the economic climate. It is
even more telling as these particular routes have a high proportion of commuter and HGV traffic, both of
which are particularly impacted by the recession.

Footnote: The impact of road works on key routes:

M1 Southern Sector
This section of road has seen the biggest reduction in congestion. This is down to the completion of the
road works and the opening of the additional fourth lane.

A421
This is an extremely busy section of road as many HGVs filter here onto the M1 from the East and the
Docks. However, congestion is made worse due to road works.

M1 East Midlands
The impact of road works can be identified on this section of road. This section of the M1 serves as a link

to main industrial and manufacturing regions and cities and as such is used by many HGVs and vans.
When road works occur, they have a severe effect on the flow of traffic.
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